[image: image1.png]



[image: image2][image: image3.png]



Industry Sub-Sector Fact Sheet

Paper Made Disposable

Cup, Plate and Glass

BÛvwóª mve-‡m±i d¨vK&U mxU 

KvM‡Ri Kvc, †c­U I M­vm
Prepared by DCCI-CIPE, ERRA Project

wWwmwmAvB-wmAvBwcB, BAviAviG cÖKí KZ…©K cÖYxZ

November, 2001

b‡f¤^i, 2001

[image: image4.png]



65-66, Motijheel C/A, Dhaka-1000, Bangladesh

The Dhaka Chamber of Commerce & Industry (DCCI)

Dhaka Chamber Building

65-66 Motijheel Commercial Area

G.P.O. Box No-2641, Dhaka-1000, Bangladesh

Phone: PABX: (880-2) 9552562 (Hunting)

Fax: (880-2) 9560830, 9550103

E-mail: dcci@bangla.net
Website: www.dhakachamber.com

The Center for International Private Enterprise (CIPE) 

The Affiliate of the US Chamber of Commerce

The Madison Building

1155 Fifteenth Street, NW, Suite 700

Washington, D.C. 20005

Phone: (202) 721-9200

Fax: (202) 721-9250

E-mail: cipe@cipe.org
Website: www.cipe.org

Paper made Disposable Cup, Plate and Glass

1.
Introduction 


With the advancement of modern civilization human habit is changing rapidly. In the past the people used Silver, Brass and Earthen Pot for  domestic purpose. With rapid progress of science China Clay, Glass, Stainless Steel, Tin, Melamine and Plastic Products have taken their place. Presently paper made cup, plate and glass are being used in different type Fast Food Shops, Restaurants, ICE Cream Factories, Bus, Air Lines and Railways. So this industry is highly feasible in Bangladesh.

2.
Market Prospect 

 
There is a great demand of the product in local market. In big cities of our country Soft Drink, Tea, Coffee etc are being sold by the help of Paper Made Cup, Glass which is produced by Espresso Machine. These products are imported from abroad. There is no such type of industry in our country. So this is a import substitute product.

3.
Annual Production 









(Taka in Lakh)


Capacity/Sales


      52 Lakh Pieces

52.00


(At 100% efficiency, 8 hours per

day, 300 days a year)

4.
Production Process


The paper sheets are sized by cutting machine. Then paper sheet are printed in press according to different design. Printed paper will be pasted on board through pasting machine. After this process said sheet will be cut down for making cone. Then on shaping machine top and bottom will be made. After this by the wax and laker spray machine inside and out sides of the cup and glass are laminated by wax or Lakers. Some time it is sterilized by hot air, choleric gases etc.

Flow Chart
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[Tk. in Lakhs]

5.
Capital Investment





42.60

6.
Total Project Cost





45.07


a) Land 



400 Sq. m.
  
3.00


b) Building



225 Sq. m.
  
9.00


c) Machinery and Equipment's



29.70


d) Other fixed cost




    
0.90


e) Working capital




 
2.47  

7.
Machinery and Equipment's


Imported


a) Cutting machine





1 Nos.


b) Printing machine





1 Nos.


c) Sheet/cone pasting machine



1 Nos.


d) Roller machine





1 Nos.


e) Rotary shaving machine




1 Nos.


f) Top and bottom making machine (With Dice) 

1 Nos.


g) Wax and lakes spray machine



1 Nos.


h) Hot air or gas sterilizes system with chamber 

1 Nos.


i) Automatic packing machine



1 Nos.


j) Heat still machine





1 Nos.




[Tk. in Lakh]

8.
Manpower Required


18 Nos.
 
  5.34

9.
Other Expenses :





25.07


(Raw Materials, Utilities, Stores &


 Spares, Repair & Maintenance,


 Rent, Tax & Insurance,


 Transportation & Travelling,


 Printing & Stationery, Postage &


 Telephone, Advertisement, Depreciation)

10.
Working Capital 





 2.47


a) Raw materials


1 Month

1.53


    (Paper, Board, Gum, Glue,


     Printing Inks, Wax/Lakes,


    Chlorine Gas, Packing Materials etc.)


b) Wages and Salary


1 Month

  .45


c) Other Expenses


1 Month

  .49

11.
Total Production Cost




30.41

12.
Sales (at 75% efficiency)




39.00

13.
Profit (before tax)





  8.59

14. 
Return on Investment




 19%

15.
Return on Sales




        22.82%



KvM‡Ri Kvc, †c­U I M­vm 

1|
f�wgKv


AvaywbKZvi cÖfv‡e gvby‡li iƒwP I e¨envh© mvgMÖx µ‡gB cwiewZ©Z n‡PQ| AZx‡Z M„n¯’vwj Kv‡Ri R‡b¨ e¨envi n‡Zv iƒcv, Kuvmv, wcZj I gvwUi evmb †KŠkb| hy‡Mi cwieZ©‡b wPbvgvwU, KuvP, †ób‡jm, wój, wUb, g¨vjvgvBb I c­vw÷K mvgMÖx †m ¯’vb `Lj K‡i wb‡q‡Q| eZ©gv‡b KvMRI G‡¶‡Î wcwQ‡q †bB| wewfbœ ai‡bi dvó dz‡Wi †`vKv‡b, cvwbq cv‡bi R‡b¨, eo eo †`vKvb, †i÷z‡i›U, wegvb, †i‡j hvÎx‡`i Lvevi ‡`Iqvi †¶‡Î KvM‡Ri ‰Zix GKevi e¨envi‡hvM¨ Kvc, †c­U, M­vm, e¨envi Kiv n‡PQ| ZvB wkíwU h‡_ó m¤¢vebvgq|

2|
evRvi


cY¨¸‡jvi ¯’vbxq evRv‡i h‡_ó Pvwn`v Av‡Q| †`‡ki eo eo kn‡i eZ©gv‡b cÖvq wZb kZvwaK Gm‡cÖ‡mv ‡gwkb w`‡q †µZv‡`I Kv‡Q KvM‡Ri Kvc, M­vm w`‡q Pv, Kvwd, wewfbœ †Kvgj cvwbq weµq Kiv n‡PQ| GB KvM‡Ri ‰Zix Kvc, M­vm we‡`k †_‡K Avbv n‡PQ| †`‡k G RvZxq †Kvb KviLvbv †bB| ZvB cY¨wU Avg`vbx weKí n‡Z cv‡i| 

3|
evwl©K Drcv`b ¶gZv / weµq :



    

(j¶ UvKvq)


(100% Drcv`b ¶gZvq)
 52 j¶ wU

     52.00

4|
Drcv`b cÖwµqv
cÖ_‡g †ccvi kxU †cÖ‡m cQ›`gvwdK bKkvq Qvcv‡Z n‡e| Zvici D³ Qvcv KvMR †cwós †gwk‡b †ev‡W©i Dci †cwós Ki‡Z n‡e| Gici D³ kxU ‡Kvb& †gwKs I KvwUs †gwk‡bi mvnv‡h¨ †K‡U †Kvb& ˆZix Ki‡Z n‡e| c‡i †mwcs †gwk‡b Dc‡ii gyL I wb‡Pi Zjv ˆZix Ki‡Z n‡e| Gevi ‰Zix Kvc, †c­U, M­vm †¯cÖ †gwk‡bi mvnv‡h¨ Iqv· ev j¨vKvi †jwg‡b‡UW Ki‡Z n‡e| G mgq nU Gqvi M¨vm c×wZ‡Z †ówijvBR K‡i ¯^v¯’¨ m¤§Zfv‡e ¯^qswµq †gwk‡bi mvnv‡h¨ c¨vwKs Ki‡Z n‡e|

t cÖevn wPÎ t



‡ccvi wmU 
  †cwós I
‡Kvb& †gwKs 

Uc I 


wcÖw›Us

   KvwUs 
I wmU †cwós 
eUg †gwKs










evRviRvZ    c¨vwKs      ‡Uwós Ges     †ówijvB‡Rkb       Iqv· ev KiY 


 BÝ‡cKmb 

            j¨vKvi †¯cÖ

(j¶ UvKvq)

5|
¯’vqx wewb‡qvM :

42.60

6|
‡gvU cÖKí e¨q :

45.07


K) Rwg
400 eM©wgUvi
   3.00


L) `vjvb
225 eM©wgUvi
   9.00


M) hš�cvwZ I miÄvgvw` 

29.70


N) Ab¨vb¨ ¯’vqx m¤c`

     0.90


O) PjwZ wewb‡qvM

   2.47

7|
hš�cvwZ I miÄvgvw`


Avg`vbxZe¨:-


K) kxU †cwós †gwkb 
1 wU


L) ‡Kvb †gwKs †gwkb
1 wU


M) dzU †ivjvi †gwkb 
1 wU


N) wcÖw›Us I KvwUs †mU 
1 wU 


O) ‡ivUvwi †mwfs †gwkb 
1 wU


P) Uc I eUg †gwKs †gwkb (WvBm mn) 
1 wU


Q) j¨vKvi †¯cÖ †gwkb 
1 wU


R) †P¤^vim nU Gqvi/M¨vm †ówijvBwRs wm‡÷g 
1 †mU


S) A‡Uv c¨vwKs †gwkb
1 wU


T) wnU wój †gwkb  
1 wU

(j¶ UvKvq)

8|
cÖ‡qvRbxq Rbkw³
18 Rb

5.34

9|
Ab¨vb¨ e¨q 

25.07


(KuvPvgvj, Dc‡hvM, L~Piv hš�vsk,


†givgZ, Ki, cwienY/ågb, g‡bvnvix,


g�`ªY, WvK, †Uwj‡dvb, cÖPvi, AePq, BZ¨vw`)

10|
PjwZ wewb‡qvM


K) KuvPvgvj
1 gv‡mi
 1.53


(KvMR, †evW©, Mvg, M­y, j¨vKvi, 


†K¬vwib M¨vm, c¨vwKs mvgMªx, BZ¨vw`)


L)  gRywi I †eZb
1 gv‡mi
  0.45


M)  Ab¨vb¨ e¨q
1 gv‡mi
0.49


†gvU

2.47

11|
‡gvU Drcv`b e¨q 

30.41

12|
‡gvU weµq (75% Drcv`b ¶gZvq)
39.00

13|
jvf (Kic�e©)

  8.59

14|
wewb‡qv‡Mi &Dci †di‡Zi nvi
 
19%

15| weµ‡qi Dci †di‡Zi nvi

22.82%



� EMBED Photoshop.Image.5 \s ���





Fact Sheet # 30





2





1





3





1





2





3








_1303457459.psd

