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Musical Calling Bell 

1.
Introduction


Calling bells are the essential in offices as well as in houses. With the increased activities of development organisations, industrialisation, urbanisation, etc. demand of this item is constantly increasing. We can not think a business house, an industrial enterprise or a private residence without a Calling bell. Musical Calling bells, however, help creating soothing environment while it rings.

2. 
Technology


(a) 
Manufacturing Process


The production process is simple because all the components for a Musical Calling Bell will be imported and assembled, except the casing and packaging for marketing.

(b) Process Diagram


         Components
       Assembled and
 Tested     Packed   Marketing

     Imported/Procured         place in a case

(c)
Machinery & Equipment

1. Work bench & test panel 

2. Soldering iron

3. Hand drill

4. Screw driver, plier, spanner, hammer

5. Testing equipment

(d) 
Raw materials
1. Case (locally produced)

2. Musical IC

3. Capacitor

4. Rectifier

5. Speaker

6. 
Transformer, etc.


(e) 
Utilities

1. Electricity

2. Water

3.
Plant capacity (at 70% efficiency)

1.
Musical Calling bell
50,000 pcs. annually

4.
Machinery & Equipment cost


(i)
Machinery & Equipment*


Tk.  4.00 lakh


(ii)
Other (Furniture & Fixture)


Tk.  2.00 lakh









Tk.  6.00 lakh

* Machineries may be imported from India, U.K., Germany or Japan

5.
Land & Building


(i)
Land* 

3000 sft.

Tk.  12.00 lakh


(ii)
Building
2000 sft.

Tk.    8.00 lakh


(ii)
Utilities



Tk.    1.00 lakh








Tk.  21.00 lakh

*  Cost of land may vary from place to place



6.
Fixed Investment


a) 
Land & building
21.00 lakhs


b) 
Machinery & equipment
6.00 lakhs



Total
27.00 lakhs

7.
Manpower requirement

(i) Admn. Personnel

1. Manager


  1

2. Accountant


  1

3. Computer Operator

  1

4. Peon & Security

  3




  6

(ii) Direct Labour

1. Technician


 10

3. Skilled Worker

   5

4.  Unskilled Worker

   2




  17

8.
Total Production and Other Costs   


(i)
Raw Materials
Tk. 20.00 lakh

(iii) (ii)
Utilities
Tk. 1.00 lakh

(iv) Admin. cost
Tk. 3.00 lakh

(v) Factory workers
Tk. 8.00 lakh

(iv)
Marketing
Tk. 3.57 lakh

(v)
Packaging
Tk. 3.00 lakh

(vi)
Depreciation
Tk. 0.70 lakh

Total

Tk. 39.27 lakh

9.
Total Sales 


(1)
Sales of  50,000 pcs  



Tk. 50.00 lakh



Musical Calling bell @ Tk. 100/-


10. 
Profit (Yearly)


(i)
Sales


 


Tk. 50.00 lakh


(ii)
Total Cost of Production


Tk. 39.27 lakh

(iii)
Profit (before tax)



Tk. 10.73 lakh


Return on investment     39.74%


Return on sales
   21.46%

¢jE¢SLÉ¡m L¢mw ®hm 

1z
f‚wgKv Õ



L¢mw ®hm A¢gp, Bc¡ma J NªqÙÛ¡m£l HL¢V fÐ­u¡Se£u p¡jNË£z ¢nÒf h¡¢Z­S pjª¢Ü J eNl¡u­el p¡­b p¡­b H p¡jNË£l Q¡¢qc¡ â¦a ®h­s Q­m­Rz L¢mw ®hm R¡s¡ ®L¡e hÉhp¡ fÐ¢aù¡e h¡  Bh¡¢pL h¡s£l Lb¡ ¢Q¿¹¡C Ll¡ k¡u e¡z p¤­lm¡ L¢mw ®hm h¡S­m nÐ¦¢ajd¤l f¢l­hn pª¢ø quz 

2z
fÐk¤¢š² 


(L) Evf¡ce fÐZ¡m£ 


H ¢n­Òfl Evf¡ce fÐZ¡m£ M¤hC pqSz ¢n­Òf h¡hq¡kÑÉ fÐ¡u pLm Ef¡c¡e pj§q (Component) ¢h­cn q­a Bjc¡e£ Lªaz Ef¡c¡e pj§q pw­k¡Se J ®j¡sLS¡a Ll¡l fl h¡S¡lS¡a ql¡ quz 


(M) Evf¡ce fÐZ¡m£l d¡l¡h¡¢qLa ®lM¡¢Qœ 



(1) 
(N) ®j¢ne¡l£ J CL¤C­j¾V

(2) Ju¡LÑ ®h’, ®V¢øw fÉ¡­em 

(3) ®p¡ô¡¢lw BCle 

(4) qÉ¡ä ¢XÊm 

(5) û¤ XÊ¡Ci¡l, fÔ¡Cu¡l, qÉ¡j¡l, ¤c¨vbvi 

(6) ®V¢øw CL¤Cf­j¾V 

(1) 
(O) L¡yQ¡ j¡m ( Ef¡c¡e) 

(2) ®Lp (ÙÛ¡e£u i¡­h °al£) 

(3) ¢jE¢SLÉ¡m BC ¢p 

(4) LÉ¡f¡¢pV¡l 

(5) ®lL¢Vg¡Cu¡l 

(6) Øf£L¡l 

(7) VÊ¡¾pglj¡l 

(1) 
(P)  CE¢V¢m¢VS 

(2) ¢hc§Év 

(3) f¡¢e 

3z
¢nÒf CE¢e­Vl h¡¢oÑL Evf¡ce rja¡ (70% cra¡)


(1) ¢jE¢SLÉ¡m L¢mw ®hm 
50000 ¢fp 

4z
®j¢ne¡l£ 

(L) ®j¢ne¡l£ J CL¤C­j¾V
             V¡x 4.00 mr 

(M) ¢h¢hd (g¡¢eÑQ¡l ¢gLQ¡l) 
V¡x 2.00 mr 






V¡ x 6.00 mr 

5z
S¢j J Cj¡la 

1.
S¢j  3000 hNÑg¤V
V¡L¡ 12.00 mr 

2.
Cj¡la 2000 hNÑg¤V
V¡L¡ 8.00 mr 

3.
CE¢V¢m¢VS 
V¡L¡ 1.00 mr 


V¡L¡ 
21.00 mr 

6z
fÐ­u¡Se£u Sehm 


(L) fÐn¡p¢eL Sehm 

1.
hÉhÙÛ¡fL 
1Se

2.
¢qp¡h lrL 
1Se

3.
¢hœ²u fÊ¢a¢e¢d 
1Se

4.
¢fue/N¡XÑ  
3Se



6Se


(M) Evf¡c­e pÇfªš² Sehm 

1.
®VL¢e¢nu¡e  
10Se

2.
cr nÐ¢jL 
5Se

3.
Acr  nÐ¢jL 
2Se



®j¡V 17 Se

7z
®j¡V ¢h¢e­u¡N 

1.
S¢j J Cj¡la 
V¡x 21.00 mr 

2.
®j¢ne¡l£ J CL¤Cf­j¾V 
V¡x 6.00 mr 



V¡x 27.00 mr 


8z
®j¡V Evf¡ce  J AeÉ¡eÉ MlQ 

1.
L¡yQ¡j¡m 
V¡x 20.00 mr 

2.
CE¢V¢m¢VS 
V¡x 1.00 mr 

3.
fÉ¡­L¢Sw 
V¡x 3.00 mr

4.
Evf¡ce pÇfªš² Sehm
V¡x 8.00 mr 

5.
fÐn¡p¢eL 
V¡x 3.00 mr 

6.
¢hfee MlQ 
V¡x 3.57 mr

7.
AhQu 
V¡x 0.70 mr 


­j¡V V¡L¡ =
V¡x 39.27 mr V¡L¡

9z
¢hœ²u 

1.
¢jE¢SLÉ¡m

L¢mw ­hm 
50,000 ¢fp

fÐ¢a¢V 100.00 V¡L¡ ¢qp¡­h
V¡x 50.00 mr 

10z gye¡g¡

1.
®j¡V Drcv`b hÉu 
V¡x 39.27 mr 

2.
¢hœ²u 
V¡x 50.00 mr 

3.
j¤e¡g¡ (Kif§hÑ) 
V¡x 10.73 mr

¢h¢e­u¡­Nl Efl gybvdvi nvi 39.74% 

¢hœ²­ul Efl gybvdvi nvi 21.46 %
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pw­k¡Se





Bjc¡e£Lªa/


pwNª¢qa Ef¡c¡e pj§q


(Component)
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